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I will be talking about the different concepts of marketing, functions of marketing, marketing techniques are used to
market products in two organisations. Written in. / Type. Essay. Professor(s). Unknown. Grade.

Coca-Cola currently offers more than brands in over countries or territories and serves over 1. For example in
the ICT departments walking in you may find more hardware than in any other department for eg; marketing
and sales. An example of this is if Tesco want to increase their sales by a certain percentage then different
functional areas have to contribute to achieve this such as advertising they may advertise products that are on
offer or any seasonal products e. Tesco is a huge retail outlet in the tertiary sector that specialises in food and
drink; they buy all their products direct from manufacturers except bread, which they produce themselves.
Also with good communication the employee should be able to present their ideas to their direct sourcing
countries, which in this case is China and Apple may want to enter a new market so they will produce a new
product for that market or they will just put an existing product in to a new market. Apple might want to
market to the young people and also the old people so that they can gain new and more customers. P6:
Develop a coherent marketing mix for a new product or service. For example: Products which are low-priced
and with low quality. D1: Evaluate the effectiveness of the use of techniques in marketing products in one
organisation. Internet users during TV specials and events become more popular throughout the year. There
are various forms of primary research, which are: Observations Observations are a method of primary research
where companies monitor customer behaviour. The following are 3 examples of various methods for
conducting primary research. Branding Branding is a powerful component in business. Brand recognition
enables the customers to notice their products than to other similar products for instance Apples relies on
branding while selling their iPhone products this is because the consumers are already aware of the luxurious
product due to the famous apple logo, this entices the consumers to pay whatever the price may be because the
demand for the product will be so high. Number of location â€” 6, stores. Tesco: Jack Cohen was the founder
of Tesco. Products and services: Originally a UK-focused grocery retailer, since the early s Tesco has
increasingly diversified geographically and into areas such as the retailing of books, clothing, electronics,
furniture, petrol and software; financial services; telecoms and internet services; DVD rental; and music
downloads. Read this information and complete the tasks over the page: 1. Growth Strategies This page
describes in detail what the job requires and the experience and skills. Diet Coke market penetration
Throughout this time, Coca Cola has constantly adapted aspects of the marketing mix for Diet Coke in order
to continually match customer trends and fashions. In many places the company owns a stake in a local
franchise just to have their brand name printed on the products. Market development This is when Apple will
market an existing product but promote it to a new market. They use e-marketing method to understand the
customer needs, because nowadays almost everybody is on the internet and there they can find useful research
information about Coca Cola. He found it from the market stall of East London. In P1 I described how
marketing techniques are used to market products in two organisations. Starbucks Starbucks is one of the
largest coffeehouse in the world with more than 20, stores globally. Charity do no compete with market share
as they all have similar aims and objectives but need maximum funds to stay in operation. The Apple Brand
gives consumers the reason to buy it and wastes less time for consumer to choose. P1 â€” describe how
marketing techniques are used to market products in two organisations. Tesco is a British multinational
grocery and general merchandise retailer headquartered in Cheshunt, United Kingdom. Marks and Spencer is a
British multinational retailer that was founded in , they sell food and drink, clothes and gifts. Starbucks use
branding to meet its target customers. Charity based businesses may have to downsize their businesses to
reduce their daily costs as all transport of money will have to be justified to the government. In other words,
marketing has less to do with getting customers to pay for the product as it does developing a demand for that
product and fulfilling the customer's needs. These are the skills required for the job.


